
Syllabus (preliminary)

Business Economics 

 Instructor: Marc Kaufmann (see last page for bio sketch)

Email: KaufmannM@ceu.edu

Office: N13/402

Office Hours: by appointment

 Credits: 2 (4 ECTS) 

 Term: Winter 2017-2018

 Course level: MA/MSc/MBA

 Prerequisites: None

Course description

This course teaches the fundamentals of microeconomics – individual optimization, firm 
profit maximization, and market equilibrium – by applying them to different settings. These 
settings will become increasingly more complex, as we add uncertainty, strategic concerns, 
information asymmetry, imperfect competition, externalities, and many more. All of this will 
be done by solving problems: exercises to test understanding; more advanced problems to 
estimate important parameters, such as elasticities; as well as in-depth analyses of topics 
chosen by students from their own experience.

Learning outcomes

At the end of the course, students should have developed an intuitive understanding of the 
fundamental tools of microeconomics, be able to apply them quantitatively in their day-to-
day life – at work or at home – including to some extent when and why these methods may 
not be useful. 

Reading list

All course materials will be distributed electronically on the Moodle e-learning website.

Textbooks that you may find useful are “Microeconomics and Behavior” by Robert H. Frank, 
as well as “The Applied Theory of Price” by Donald McCloskey (Link to (large) pdf).
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Assessment

 Quizzes and “Exam” (big in-class quiz): 40%

 Economic Naturalist assignments: 40%

 Attendance: 10%

 Classroom participation and activities: 15%

Attendance: At the beginning of each class, there will be a short diagnostic quiz testing 
your understanding of material in class – both what we covered and what has not been 
covered yet. If you are present and take these tests, you receive full points, no matter how 
well you do on these tests. They are meant to diagnose any potential problems in 
understanding. You can miss one test and still receive full attendance credit. Any further test
missed counts as a 0 and will lose you a fifth of the attendance score.

Classroom participation and activities: There will be many activities in class, which will 
run more smoothly if everyone participates. Part of your score will be determined by how 
well you participate and (occasionally) perform in those activities.

Economic Naturalist Assignments: A detailed description will be provided later.

Quizzes and Exam: The exam will be similar to the quizzes – the only difference is that it 
will be timed during class, and count for a third (1/3) of the grade of the quizzes. We will do 
part of the quizzes together in class, the remainder constitutes homework. You can always 
get 50% of your lost points back (on the quizzes or on the exam) by doing “debugging” 
questions provided for each problem you got wrong. Thus, someone who scores 50% on the 
exam can improve their grade to 75% on the exam.

Course schedule and materials for each session

There will be six classes. Each class will consist of a quiz at the beginning, a brief comment 
on feedback received, a mini-lecture by me on a new topic, followed by a series of activities 
including problem-solving, working on a specific aspect of your Economic Naturalist 
assignments, and mini-experiments. The lecture ends with a survey.
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Brief Bio of the Instructor

Marc Kaufmann is Assistant Professor at the Department of Economics and Business. While 
he started his PhD at UC Berkeley, he completed his PhD at Harvard University. Marc’s 
research focuses on integrating insights from psychology into economics and applying these 
insights to education and personnel economics. 

Before his PhD, Marc studied Mathematics (successfully), tried to stop climate change by 
2013 (less successfully), worked as part-time web developer, and later as an assistant to a 
Member of the European Parliament.

3


	Syllabus (preliminary)
	Business Economics
	Course description
	This course teaches the fundamentals of microeconomics – individual optimization, firm profit maximization, and market equilibrium – by applying them to different settings. These settings will become increasingly more complex, as we add uncertainty, strategic concerns, information asymmetry, imperfect competition, externalities, and many more. All of this will be done by solving problems: exercises to test understanding; more advanced problems to estimate important parameters, such as elasticities; as well as in-depth analyses of topics chosen by students from their own experience.
	Learning outcomes
	Reading list
	Assessment
	Course schedule and materials for each session


