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Syllabus 

Entrepreneurship 

 

 Instructor: György Bőgel, Professor, CEU 

bogelgy@business.ceu.edu, mobile: 36 20 240 1690, room: N13 503 

Office hours: by appointment + after classes  

 Credits: 2 credits (1,200 minutes, 8 sessions 150 minutes each + breaks) 

 Term: Fall 2017-2018 

 Course level: PhD 

 Prerequisites: Before the first class, registered participants are required to send a max. 
one page document describing their intellectual/academic/research interest related to 
entrepreneurship. Having a background in business studies is an advantage but not 
required. 

Course description 

The conceptual framework of entrepreneurship is young and its distinctive scientific contribution 

is frequently debated. Data for scientific research are difficult to obtain, many findings to date 

are the same as those generated in other areas. Anyway, the phenomenon of entrepreneurship 

provides research subjects and problems for different academic fields including economics, 

sociology, and psychology as the most important ones. Scholars working in this field are 

concerned with four basic sets of research questions: (1) why, when and how new opportunities 

for the creation of goods and/or services emerge; (2) why and how some people discover, analyze 

and evaluate those opportunities; (3) what kind of actions are used to exploit entrepreneurial 

opportunities, how new ventures are designed and launched; (4) how entrepreneurial 

organizations and complex ecosystems evolve.  

This doctoral course seeks to develop students who can understand and meaningfully advance 

theory and practice within the subject of entrepreneurship. Students will learn about different 

perspectives, compare different methodologies, study and discuss research reports of other 

scholars, and make connections between theory, empirical research, and entrepreneurial 

practice. The general context is innovation, consequently our core emphasis is on innovative, 

growth-oriented ventures in high-tech industries.  

mailto:bogelgy@business.ceu.edu
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Classroom sessions are highly interactive; students have to be well prepared, active participation 

is expected. There is some room for adaptation to individual research interest and goals. 

Depending on that, participants will get short research assignments including fieldwork and they 

have to present their findings on Session 8. 

We look for participants with academic ambitions but also interested in practice and providing 

advice for practicing entrepreneurs, investors and government offices. 

This course aims to provide PhD research-oriented students with the following: 

 comprehensive overview of the major fields and topics in international multidisciplinary 
entrepreneurship research 

 help for finding and defining hot research topics in entrepreneurship 

 support research activity with different kinds of literature reviews and fieldwork 
assignments 

 general overview of the entrepreneurial process and venture lifecycle 

 good understanding of potential business models for new ventures, trends and 
developments of business model innovation in the modern economy 

 overview on entrepreneurship in high-tech industries, description of how new business 
opportunities appear and evolve, how high-tech clusters emerge and develop 

 understanding of the complexity of the entrepreneur-investor relationship 

 overview of entrepreneurial risk, main reasons and key factors of entrepreneurial failure 
 

Learning outcomes 

 understanding the importance of entrepreneurship and its role in the economy 

 understanding the contribution of different scholarly fields to studies on 
entrepreneurship 

 getting up-to-date in scientific research on entrepreneurship, sources and publications 

 intellectual understanding of the conceptual frameworks and models relevant for 
entrepreneurship 

 being able to understand and articulate different perspectives and approaches in 
scientific research related to entrepreneurship 

 being able to summarize, integrate, evaluate, and extend the theory and research in 
entrepreneurship 

 being able to design and undertake valuable research related to entrepreneurship and 
the development of the entrepreneurial ecosystem 

 understanding the importance of teaching entrepreneurship at university level, ability to 
design courses for master programs 
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Reading list 

See course schedule 

Assessment 

This course consists of 8 sessions, each is of 150 minutes classroom work plus 2 breaks of 10 

minutes. For each session readings and research work is assigned as described by the schedule 

below. Students have to deliver presentations, initiate and moderate discussions, participate 

actively in classroom and Moodle debates. The sessions will be conducted as discussions about 

their major themes, students are expected to have red the pre-class articles, to come well 

prepared to discuss and critique them, and to play the role of the discussion leader when asked 

to do it.  

At the end of the course an individual research paper between 20 and 25 pages must be 

submitted to the instructor. 

Evaluation is based on the following components: 

 Individual and/or team presentations: 25 % 

 Individual class participation, including Moodle activity: 25 % 

 Individual research assignment (presentation + paper): 50% 

 

Course schedule and materials for each session 

 

Session 1: Entrepreneurship as an academic field 

Content: Discussion of participants’ expectations, plans, and options for the individual research 

assignments. The economic and social importance of entrepreneurship and intrapreneurship. 

The academic domain of entrepreneurship. The legitimacy of entrepreneurship as scholarly 

discipline. Schumpeter and other leading scholars about entrepreneurship. The multidisciplinary 

and applications-oriented nature of entrepreneurship studies. Teaching entrepreneurship at 

universities, entrepreneurship as subject in doctoral education, entrepreneurship as a subject of 

PhD dissertations. Research topics in entrepreneurship, research methodologies. Books and 

journals about entrepreneurship, research and publication trends. Emerging fields for 

entrepreneurship research. 

Readings and videos: 

 Intro VIDEO: entrepreneurship as an academic field, the case of INSEAD: 

https://www.youtube.com/watch?v=ckqNcg2vnFY  

https://www.youtube.com/watch?v=ckqNcg2vnFY
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 Shane, S. & Venkataraman, S. (2000): The Promise of Entrepreneurship as a Field of 

Research. Academy of Management Review, Vol. 25, No. 1. 217-226 

 Brush, C.G. et al. (2003): Doctoral Education in the Field of Entrepreneurship. Journal of 

Management, 29(3), 309-331 

 Timmons, J.A. & Spinelli, S. (2009): New Venture Creation. McGraw-Hill, Boston 

 Aldrich HE, Baker T. Blinded by the cites? Has there been progress in entrepreneurship 

research? In: Sexton DL, Smilor RW, editors. Entrepreneurship 2000. Chicago: Upstart; 

1997. p. 377-401. 

 Antoncic B, Hisrich RD. Intrapreneurship: Construct refinement and cross-cultural 

validation. Journal of Business Venturing 2001;16:495-527. 

 Busenitz LW, West PG, Sheperd D, Nelson T, Chandler GN, Zacharakis A. Entrepreneurship 

research in emergence: Past trends and future directions. Journal of Management 

2003;29(3):285-308. 

 Gartner WB. Is there an elephant in entrepreneurship? Blind assumptions in theory 

development. Entrepreneurship Theory and Practice 2001;25(2):27-39. 

 Murphy PJ, Jianwen L, Welsch HP. A conceptual history of entrepreneurial thought. 

Journal of Management History 2006;12(1):12-35. 

   

Session 2: Emergence of venture opportunities 

Content: Finalization of the individual research assignments. The economic nature of 

entrepreneurial opportunities. Categories and forms of opportunities. Innovation, creativity and 

entrepreneurship. Patterns and phases of long innovation cycles, the boom and bust cycle of 

entrepreneurship. Emergence of opportunities in different sectors, especially in high-tech: smart 

systems, Big Data, biotechnology, genetics, cybersecurity, artificial intelligence, robotics, etc. 

Diffusion of innovation. 

Discussion of individual research topics and the related expectations. 

Readings and videos: 

 Perez, C. (2002): Technological Revolutions and Financial Capital. Edward Elgar, 

Cheltenham 

 Freeman, C. & Louçã, F. (2001): As Time Goes By: From the Industrial Revolutions to the 

Information Revolution. Oxford University Press 

 Schwab, K. (2016): The Fourth Industrial Revolution. World Economic Forum 

 Marsh, P. (2012): The New Industrial Revolution. Yale University Press, New Haven 

 Fagerberg, J. & Mowery, D. & Nelson, R. eds. (2005): The Oxford Handbook of Innovation. 

Oxford University Press, Chapter 17: Innovation and Diffusion (by Hall, B.) 

 Rogers, E. (2003): Diffusion of Innovations. Free Press, New York 
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 VIDEO: Carlota Perez on technological revolutions: 

https://www.youtube.com/watch?v=Yvv178OgB6E   

 

Session 3: Opportunity recognition and evaluation 

Content: Economic, social and personal factors of opportunity recognition. Availability of 

information, asymmetries of information. Human knowledge, mental schemas, beliefs and 

values. Innovators, entrepreneurs and investors: perspectives and aspects of opportunity 

evaluation. Risk analysis and management. Innovation tournaments: rules, processes, filters. 

Behavior of investors, availability of venture money, building and managing investment 

portfolios.   

Readings and videos:   

 Baron, R.A. (2007): Behavioral and Cognitive Factors in Entrepreneurship: Entrepreneurs 

as the Active Element in New Venture Creation. Strategic Entrepreneurship Journal, 1, 

167-182. 

 Draper, W.H. (2011): The Startup Game. Palgrave MacMillan, New York  

 Thiel, P. (2015): Zero to One. Virgin 

 Horowitz, B. (2014): The Hard Thing about Hard Things. HarperCollins Publishers, Sydney 

 Maidique MA. Entrepreneurs, Champions, and Technological Innovation. Sloan 

Management Review 1980;21(2):59-76. 

 Stevenson H.H., Gumpert D.E. (1985): The Heart of Entrepreneurship. Harvard Business 

Review, 63(2):85-94. 

 HVCA investment monitoring reports: http://www.hvca.hu/statistics/  

 KPMG Venture Pulse reports: 

https://home.kpmg.com/xx/en/home/insights/2017/01/venture-pulse-global-analysis-

of-venture-funding.html  

 VIDEO: Lakshmi Balachandra on making a pitch for investors: 

https://www.youtube.com/watch?v=uFO_mUpfzKs (additional reading: 

https://hbr.org/2017/05/how-venture-capitalists-really-assess-a-pitch , HBR article 2017)  

 

Session 4: Exploiting opportunities 

Content: Launching a new business. Waterfall and lean approaches to business development. 

Entrepreneurship dilemmas in the specific phases of the venture’s lifecycle. Social dynamics of 

entrepreneurial teams. Personality of entrepreneurs. Lifecycle of ventures, growth and 

international strategies. Reasons of failure, data on venture mortality. (Company visit and/or 

interviewing active entrepreneurs) 

Readings and videos:  

https://www.youtube.com/watch?v=Yvv178OgB6E
http://www.hvca.hu/statistics/
https://home.kpmg.com/xx/en/home/insights/2017/01/venture-pulse-global-analysis-of-venture-funding.html
https://home.kpmg.com/xx/en/home/insights/2017/01/venture-pulse-global-analysis-of-venture-funding.html
https://www.youtube.com/watch?v=uFO_mUpfzKs
https://hbr.org/2017/05/how-venture-capitalists-really-assess-a-pitch
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 Ries, E. (2011): The Lean Startup. Crown Publishing, New York 

 Aulet, B. (2013): Disciplined Entrepreneurship. John Wiley & Sons, Hoboken 

 Wasserman, N. (2012): The Founder’s Dilemmas. Princeton University Press. Princeton 

 Isenberg, D. (2015): How, or Should, SE (Denmark) Foster Entrepreneurship? Case study, 

Babson, BAB721 

   

Session 5: Evolution of the entrepreneurial ecosystem 

Content: Natural and artificial clusters and ecosystems. Roles, cooperation and competition in 

ecosystems. Entrepreneurship in economic policies. Public and private accelerators and 

incubators. Geography of entrepreneurial ecosystems. State intervention and support, debates 

about the role of the state. 

Readings and videos:  

 Isenberg, D.J. (2010): How to Start an Entrepreneurial Revolution? Harvard Business 

Review, June 

 Mazzucato, M. (2013): The Entrepreneurial State: Debunking Public vs. Private. Anthem 

Press, London   

 Gertner, J. (  ): The Idea Factory: Bell Labs and the Great Age of American Innovation. The 

Penguin Press, New York 

 Porter, M. & Ramirez-Vallejo, J. & Eenennaam (2013): The Dutch Flower Cluster. Case 

Study, Harvard business School, No. 9-711-507 

 Ketelhöhn, N. & porter, M. (2013): Building a Cluster: Electronics and Information 

technology in Costa Rica. Case study, Harvard Business School, No. 9-703-422 

 VIDEO: Discussion with Mariana Mazzucato, Jeffrey Sachs, and Carlota Perez on the role 

of the state in promoting innovation and co-creating markets: 

https://www.youtube.com/watch?v=Do-dvqRSbp4  

 

Session 6: Global entrepreneurship 

Content: Entrepreneurship in different countries and regions. Cultural and institutional 

differences. Global comparative research programs on entrepreneurship. Employment and 

entrepreneurship. Wars, migration and entrepreneurship. Supporting entrepreneurship as a part 

of international aid programs. 

Readings and videos: 

 Koltai, S. R. (2016): Peace through Entrepreneurship. Brookings Institution Press, 

Washington D. 

https://www.youtube.com/watch?v=Do-dvqRSbp4
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 Global Entrepreneurship Monitor (GEM) reports. Global Report 2017 (downloadable: 

http://www.gemconsortium.org/report ) 

 Lim, W. & Chen, J. (2016): China’s Venture capital and tech Startup Landscape. Nanyang 

Business School, case study, Ref. No. ABCC-2016-016   

 Ojo, S. (2013): Diaspora Entrepreneurship: A Study of Nigerian Entrepreneurs in London. 

PhD thesis, University of East London 

 VIDEO: Discussion with S. Koltai: https://www.youtube.com/watch?v=-

AV6wXf1KiQ&t=986s 

 

Session 7 (out of classroom): Fieldwork for the individual research projects 

Content, methodology and expectations are to be discussed on sessions 1 and 2. 

Readings and videos: 

 Depending on the individual research assignment, each student has to compile her list of 

relevant readings and videos.  

 

Session 8: Individual research presentations 

Each student has to deliver a presentation on his research findings within approx. 20 minutes, 

followed by an open discussion and debate. 

Final course wrap-up. 

 

http://www.gemconsortium.org/report
https://www.youtube.com/watch?v=-AV6wXf1KiQ&t=986s
https://www.youtube.com/watch?v=-AV6wXf1KiQ&t=986s

